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What are you laughing at?

Presentacio

The main motivation of carrying out this research project has been knowing what
makes Britons laugh nowadays, a society featured by a peculiar sense of humour;
full of wit and sarcasm.

The initial hypothesis was that the level of the socioeconomic wellbeing of a so-
ciety is fully reflected in the sort of humour, specially in its acidity, produced and
broadcast on sitcoms.

Metodologia

In order to demonstrate this hypothesis, the research has been focused on the
British society from the 21st century based on the analysis of the two most
watched and most rewarded televisién sitcoms from the first decade of the new
century: Little Britain and Miranda. They have both won the most prestigious
awards existing in the field of television and comedy.

The reason why television sitcoms have been chosen so as to verify our initial
hypothesis is that sitcoms are the only audiovisual medium where society’s day-to-
day is reflected in a particular period of time.
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The first sitcom that has been analysed is Little Britain (2003-2007), broadcast in
the early years of this new century; a time where the gay boom, among other social
issues, made the news.

The other sitcom which has been considered is Miranda (2007- actuality), produced at
the end of the first decade of the 21st century, an era in which those social issues that
once where dominating the headlines, are of an irrelevant importance nowadays.
This research project starts with a theoretical framework consisting of an intro-
duction about humour in general: why do humans understand by humour, sorts of
humour and variations in each culture. Moreover, the concept of British humour is
further developed and studied in depth.

Additionally, a thorough study is conducted of sitcoms including a detailed explana-
tion of their structure, their evolution over time and their influence among society,
as we live in a world where the transmission of information is essential and the
mechanisms destined to assure this transmission perform a basic function in the
development of our society.

The last part of this research project is the practical framework, based on the inten-
sive analysis of the two sitcoms chosen; including character’s psychological profile,
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the message they want to convey or their media repercussions. Since most of the
information has been obtained from other books, manuals and texts on British cul-
ture, psychology and sociology, the coherence of the different parts of the theoreti-
cal framework, which I hope are logically chained and result in a clear explanation
of the subject, is one of the main values of the project.

The practical framework also includes a comparison between the two sitcoms cho-
sen, obtaining as a result the evolution of society’s behaviours and concerns along
the first decade of the new century from the emerging themes which are under
focus by each sitcom in order to produce humour.

The research project concludes with two graphs where the level of acidity in the
humour produced by the sitcoms chosen and the growth of the GDP in the United
Kingdom in a specific time interval.

Conclusions

As can be seen in the graph, in the time interval between 2008 and 2013 the UK’s
GDP has a negative growth rate. Whereas in the years prior to 2008, the GDP in the
UK reported positive growth.

This graph shows the level of cruelty and acidity in humour reached by Little
Britain and Miranda.

The highest grade of acidity is to laugh at sexually abused children and the lowest
grade is to laugh at people with over protective parents.

As it is reflected on the graph, Little Britain achieves a much higher level of acidity
in its humour, reaching the point of laughing at mentally disabled people. Therefore,
Little Britain uses a very cruel and acid sort of humour.

Whilst Miranda uses a softer and more suitable for all audiences humour, reaching
the second lowest grade of acidity, to laugh at clumsy people.

If we make a comparison between the interpretation of both graphs, we can see
that the time interval with the highest growth of the GDP (2001-2007) corresponds
to the years where Little Britain was broadcast (2003-2007); a sitcom featured by its
cruelty, satire and acidity.

Whereas the time interval with the negative growth of the GDP (2007-2013) con-
curs with the broadcast of Miranda (2007), a sitcom which uses a soft and in-
nocuous sort of humour.

In fact, Little Britain (2003-2007) arises from one of the brightest times of economic
prosperity in the United Kingdom. Whereas Miranda was issued for the first time in
2007, the starting year of one of the most grave worldwide economic crisis that we
are still undergoing at the present time. Hence, we could establish a close relation-
ship between the general socioeconomic wellbeing of the society and the acidity of
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humour broadcast in sitcoms, taking into account their everydayness. Thus, the more
and the better the national economy is, the more cruel, sharp, acid and satiric its hu-
mour will be. This fact it may be easily extrapolated to any other country or culture.
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